
More direct bookings through your website:  
What you can do

Part 1: How to get found - Optimize for search engines & AI

1. Consider mobile optimization first and foremost


Since 2023, Googie has primarily evaluated websites based on their mobile 
version. Over 55% of all vacation rental searches are conducted on 
smartphones. People tend to scroll less on mobile devices than on 
computers.  

Everything important, especially a call to action to book, should be visible 
"above the fold" (i.e., above the first scroll). It’s important, therefore, to 
keep it short.


What does that mean? Pages must load quickly on mobile devices, 
buttons must be easy to click, and content must be clearly structured.


AI tip: Use Chat GPT's agent mode (Pro subscription required) with the 
following prompt for optimization suggestions:

2. Understanding keywords & using them correctly


Keywords are search terms that guests enter into Google or ChatGPT, e.g., "Vacation rental in Oxford 
with a balcony." These keywords help search engines and AI classify your page thematically.


Best Practice: Relevant keywords belong in the title, main heading (H1), URL, and the first paragraph.


Try this prompt: 
„You are a potential guest visiting my website [URL] on your mobile phone to book a 
vacation. Analyze the home page with the following questions in mind:


Does the page load quickly enough?


Is it obvious what this page is about and how to book?


Is the booking button visible without scrolling?


Are the texts and images clear and mobile-friendly?


Describe your user experience step by step, and give me specific suggestions for 
improvement on how I can optimize the mobile version so that guests can book 
faster.”
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https://www.wix.com/
https://www.smoobu.com/en/integrations/fewofy/
https://www.squarespace.com/
https://www.smoobu.com/en/website-builder-vacation-rentals/




https://www.instagram.com/thomashof_klein_mutz/
https://www.instagram.com/abaita_ferienhaus/
https://www.instagram.com/slaaphuisjechutzpah/




Is this right for me? (Target group relevance)


Explanation: The user, be they families, couples, nature lovers, etc, wants to see themselves 
here ("Yes, that suits me").


Example: "Ideal for active cyclists with easy access to mountain climbs. Bike garage available."


AI Tip:

Does it seem trustworthy? (Credibility & security)


Explanation: Guests need to be sure that everything is legitimate, such as your domain, SSL, 
transparent pricing, and real photos.

Try this prompt: 
“Which 5 target groups might be interested in my apartment? Give one sentence for 
each group on how I can specifically address them in the website language.”

Example:


Be sure to use SSL certificates for your website (can usually be activated free of 
charge with all relevant domain providers (usually free of charge).


Have professional photos taken


Use your own domain. Not: FewoBuxtehude.Wixsite.de


Create an "About Us" section with pictures of the hosts
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Who has already stayed here? (Social proof/reviews)


Explanatioin: People feel more secure when others have already booked there.

Example: 
Show 3-5 (real!) reviews from guests – be sure to show stars ️ ️ ️ ️ .️  
Don't just show 5-star reviews, as that looks untrustworthy. 

Consider using a plugin that displays live reviews, such as Google reviews.
 x 

What does it cost / What's the catch? (Price transparency)


Explanation: Hidden costs or unclear prices slow down the booking process.


Use a direct booking channel (e.g., Smoobu) that transparently communicates prices for the 
specified booking period.

Who can help me? (Contact/support)


Explanation: People want to know that someone will be there if the worst comes to the worst, 
such as contact details, FAQs, and check-in information.


Example: "You can reach us anytime via WhatsApp• +44 XXXXX."
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AI Tip


Use ChatGPT's agent mode (with Plus/Pro subscriptions). It can browse your website like 
a guest, check the 7 questions, and provide you with a list of optimization tips. Note: 
Agent mode is available with ChatGPT Plus/Pro and allows multi-step tasks with browser 
access.


Try this prompt:


Visit my website [URL] as if you were a guest who wants to book a vacation rental. Go 
through the entire site as a real user and answer these seven questions (test both 
mobile and desktop). Provide separate feedback for both:


Is the call to action (e.g., "Book now") clearly visible and easily accessible?


Is it immediately clear what I am offering and who it is intended for?


Are your questions being answered, and does the content fit the page?


Does the site appear trustworthy and professional?


Have other guests booked here and had good experiences?


Are prices, terms, and conditions transparent?


Do you know where and how to get help if I have questions?


Describe every step of your user journey: what you see, where you click, what works, 
and where you get stuck.


Then give me specific recommendations on how I can improve my site so that I can 
implement them directly.
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B)  Optimal website structure for your vacation rental


To ensure your website smoothly guides visitors and generates bookings, here are the sections and 
best practices:


Structure overview:

Hero Area

Advantages/USPs

Gallery/Pictures

Furnishings

Gallery/Pictures
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Now, each segment in detail:


Explanation: First impressions count. Large image that makes people want to stay at your 
vacation rental(s) + clear message + call to action "Check availability now/Book now. 


Note: Mobile first – the booking button should also be immediately visible on mobile devices 
without scrolling.

Hero Area


Advantages / USPs


Explanation: Show 2-3 reasons why guests should book with you.


Example: "Private jetty, child-friendly, 5 minutes to the lake."

Gallery / Images


Explanation: Good photos generate emotion and trust.


First, show pictures that give a direct impression of your accommodation. Details (e.g., the 
beautiful door fittings) can be shown further back. One photo per detail is sufficient.


Example: Exterior shot. Kitchen. Living room. Garden, surroundings.


Note: Compress images. Optimize file names (see Part 1).

Availability Calendar

Reviews/Social Proof

Footer (legal information, 
 imprint, social links)
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Availability calendar


Explanation: Visitors want to know immediately: "Is it still available?"


Example: Calendar with colored available days + "Book now" link


Note: Ideally, this will be integrated with direct booking (e.g., via Smoobu), reducing friction 
and increasing bookings.

Reviews / Social Proof


Explanation: Guests read reviews — positive reviews lead to bookings.


Example: Go with 3-5 guest reviews, including their star rating.


Consider including a 4-star rating, as this appears more credible.


AI Tip:

Booking & contact area


Explanation: The final step: booking or inquiry. It has to be easy.


Example: Add a form with name, details, and a “Make a reservation now” button. Your phone 
number and WhatsApp should also be visible.


Note: The fewer fields, the better.

You can implement all of these tips very quickly, especially if you use AI to help you.  

We hope you enjoy optimizing! 
Your Smoobu team


FAQs


What questions do you often get from guests ? Answer them proactively. This also helps with 
SEO and AI-optimization.


AI Tip (with Websearch):

Copy/Paste all your reviews into your AI tool..   
Try this prompt: "From 20 guest reviews, select the 3 strongest statements for my 
home page." 

Try this prompt: "Analyze my website [URL] and give me 5 FAQs that also help with 
search engine optimization."
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