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Submit all your questions during the webinar.

Note

Please keep questions broad enough that they
are relevant for others joining today.

Options

No questions have been
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Ask a que
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elow

g




SMOOBU

The Big Picture:
Economic Trends & Impact on travel
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Travel isresilient

2026 demand is still strong, but economic uncertainty is
changing how people travel.

e  Travel spending hit a record high in 2025 — over 9%*
of total global consumer spending.

e  Yetglobal economic growth is slowing sharply
(forecasted drop to 2.3% by 2026).

e  \Volatility, inflation, and weaker source markets are
creating uncertainty and tighter budgets.

e  Even with headwinds, travel continues to grow — but
at a more modest, selective pace.

People are still traveling — but they’re more cautious with
their money. They’ll choose value, not just location.

Value

Travel Demand vs Global GDP Trend
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* Data from Oxford Economics, 2025 Global Travel Outlook and Global GDP Forecast, 2025.



Travelers Prioritizing Value
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* Data from Oxford Economics Global Travel Demand Report, 2025, and European Travel Commission.
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Costis driving

Affordability and value now shape where, when, and how
people book.

e  50%* of travelers now say they’re more likely to
choose affordable destinations.

e  Costsare the #1reason travelers skip certain
locations (inflation, exchange rates).

e  Domestic and off-peak travel are up — offering more
perceived value.

e  Guests compare more, book later, and expect
flexibility (Oxford Economics, ETC).

Guests are hunting for the best deal — not just the best
destination. Flexible pricing and good visibility make you
stand out.
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What’s happening

Foreign visits to European destinations, 2025 year-to-date*

Growth is solid - but driven by price competitiveness and
shifting traveler behavior.

e 30 of 34 European countries saw YoY growth in % Change 2024
arrivals and overnights in 2025*. 14.3
e  Price matters: Eastern Europe gaining ground due to

affordability and value. 2,65

e  Declinesin Germany and Turkiye tied to post-event
slowdowns and currency shifts.

e Heatwaves and crowding are also influencing trip
timing (shift to Northern Europe) — 28% of travelers
plan to shift travel months.

Source: TourMIS *date varies (Jan-Sep) by destination
Guests are looking beyond the usual hotspots. If you’re in an
affordable, authentic, or emerging area — this is your
moment.

* Data from European Travel Commission and MSIET Wave 23
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What This Means for Hosts

Travel demand is
back, but guests are More properties =
more selective and more competition
cost-conscious
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Travel Trends
How traveler behavior is evolving
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Experience

In 2026, travel is about what guest feel, not just where they
go.

e  70%+ of travelers say experiences drive their trip
planning (Expedia, Booking.com).

e  Set-jetting, TikTok itineraries, and fantasy-inspired
travel are booming: 81% of Gen Z/Millennials plan
screen-inspired trips (Expedia)

e  Guests are booking castles, forest stays, and
story-driven places — not just cities

Your space doesn’t need to be famous — it needs to feel
meaningful. Guests book places that match a mood.
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Nature, Wellness

Quiet is the new luxury: guests are looking for nature,
comfort and emotional wellness.

) Farm stays, rural escapes, and national park
bookings are surging (Airbnb, Booking, Vrbo)

e  80% want “restful design lighting, air quality, sleep
support

e  Wellness = forest air, skincare retreats, and silence —
not spa packages

e  +84%interestin farm stays (Expedia), +35% national
parks (Airbnb)

Properties that offer peace, nature, or personal comfort will
outperform urban listings in 2026.
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Events, Solo Travel

So, what sparks bookings in 20267?

e  65% of Airbnb’s top travel dates match major events
(Olympics, concerts)

e  Solotravelis booming: Gen Z books emotional,
short-notice trips

e  75% book “because they’'ve earnedit” —
post-breakup, burnout, or a promotion

e  Astrology and spiritual timing even factor into trip
decisions (Booking.com)

Your guest may be booking for the Olympics... or because of
Mercury retrograde. Stay flexible, stay ready.
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What This Means for Hosts
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Feelings first: create Nature isin high
abrand that tellsa demand: highlight it
story. in your listings.
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Revenue Management & Demand
Why OTA features matter more in 2026

mmmmmmmmmm
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Demand is

Demand will peak around:

School Holidays
Christmas (Dec-Jan), Winter Break (Feb),
Easter (Mar-Apr), Summer (July-Sep)

Major Events

Winter Olympics, World Cup, concerts, fairs
(Spikes are predictable, bookings happen fast
and late)

Bridge Days & Long Weekends
(Watch for national holidays that create long
weekends)

O

17

Plan month by month

@

Target the right guests

i

Adjust pricing + offers

=

Use OTA tools as levers
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OTA Tools

OTAs in 2026 are powerful demand engines, not just
booking platforms.

Used smartly, OTA tools such as visibility boosts,
length-of-stay discounts, mobile/member-only rates
and family & group pricing help you:

° e  Boost visibility when and where it matters
BOOkl ng.com e  Target specific guests (families, long-stayers,
mobile users)
e  Convert spontaneous bookers, especially on
mobile
e  Adapt without permanent discounts
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Think like a
Revenue Manager

@ Which guests do | want to attract this month?
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What This Means for Hosts

17

Plan by calendar:
Know when demand
will spike, and when it
won't.

Adjust with purpose:

Update pricing and
offers each month
based on demand.
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3 Simple Wins for 2026
No worries, Smoobu got you!

mmmmmmmmmm
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Non-Refundable Rates

Non-Refundable Rates mean more security and less stress:

. ./ Guaranteed income and stronger cash flow
Lock in committed bookings and reduce uncertainty.

e X Fewer cancellations, more predictability
Less last-minute churn means a more stable calendar.

° "7 Best for peak dates, early bookings, and filling gaps

Protect high-demand periods and stabilize quieter ones.

e [-] Offer choice by pairing with a fiexible rate
Reward confident guests while still accommodating
those who need flexibility.

+31% more listing views

4x lower cancellation rate

Only 3% of guests canceled

1in 5 listings now use it

* Airbnb 2024 Statistics
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Calendar planning

Plan visibility along local demand peaks:

e 7 Match your strategy to the travel calendar
Guests book around school breaks, public holidays,
and big events - not at random.

° @ Stay visible when demand spikes
Boost exposure ahead of key periods like Easter,
summer holidays, and concerts.

e _ Control your availability, not just your price
Open high-demand dates early, adjust
length-of-stay rules, and close low-value gaps.

° “2 Proactive hosts earn more and stress less
Alittle planning each month goes a long way.
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Smoobu Tools

Activate your Smoobu tools to work smarter, not harder:

° 2 Dynamic Pricing

Automatically adjusts your rates to match real-time

demand - no manual updates needed.

° % OTA Integration
List on the OTAs that convert best and open

availability strategically to maximize bookings.

e () Guest Communication

Save time with automated messages, instant replies,
and clear pre-arrival info — all from one place.

9:41

Calendar

June v Multi

(@ Amazing house in weissensee

@ Roman Riquelme
Booking info

@ airbnb
From To
® Juian o) 06 25 09.06.25

20 21 Value Guests

1200€ 4
O Hernan

Learn more
27 28

9 Michael Hulkenberg
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Home  Calendar Statistics Messages

You have 3 I
events today

Next 7 days Activity feed

@ checkin Thu 050825 &2 @

R Yorgo Alachkar ® 12:00 pm
A 6adults - 2kids

O Amazing house in Weissensee

) Checicout  Thu 05.08.23 o
R Yorgo Alachkar ® 12:00 pm

O Amazing house in Weissensee

@checin Thu 0508235 & 2 @
R Yorgo Alachkar ® 12:00 pm
A 6adults - 2kids

O Amazing house in Weissensee

(@) @ @ 6]

Home Calendar  Analytics Messages

3= Filters v

Jan 05, 26 - Jan 17, 26
lohn Maison
Property A - 2nights

Booked

Mar 01, 26 - Mar 11, 26
[Samia Abdallah

[Santorini dream home - 11 nights

Feb 01,26 - Feb 5, 26
[Simon Yates
Property B - 5nights

Booked

] ¢ [S]

Calendar ~ Analytics ~ Messages

fent
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Q&A

smoobu.com
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For further information, please contact:
service@smoobu.com
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Thank you!



